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School of Medicine staff member and spouse open winery
West Winery began in 2007 in Macon, Mo., and now has eight employees
WHEN JENNIFER AND CHRIS
WEST got married in 1998, Chris
wasn’t old enough to partake in the
Champaign toasts. Fifteen years
later, the couple is receiving awards
for the wine they’re producing at
West Winery — winner of the 2013
Best of Rural Missouri Editor’s
Choice award for best winery.
Jennifer, a donor relations
coordinator for the School of
Medicine, and Chris first forayed
into the world of winemaking just
for kicks. The first batch of wine,
blood orange, made in their kitch-

‘We always knew we
wanted to start a winery,
but we thought maybe we
would when we retired,’
Jennifer West said.
en didn’t turn out well.
“We saved it because it was
just so horrible,” Jennifer said. “I
think you could clean a toilet with
it. It was just bad.”
Still, with a little guidance
from the winemakers at Les
Bourgeois Winery and Vineyards
in Rocheport, Mo., and many
hours spent researching online,
the couple learned how to find
the right kind of yeast, control the
temperature and make five-gallon
batches of their favorite wine.
In 2004, Chris entered a
blackberry wine sample in his
first amateur competition at Les
Bourgeois and won.
“We always knew we wanted
to start a winery, but we thought
maybe we would when we retired,” Jennifer said.

A GROWING BUSINESS

Grapes of Missouri

When Chris lost his job in 2007,
the Wests seized the opportunity
to open West Winery. They took
the money they had been saving
to one day send Jennifer to law
school, cut out date night — the
last movie they saw in theaters was
the 2005 Star Wars film — and got
to work.
In 2007, they opened West
Winery in a 1880s building in the
heart of Chris’ hometown of Macon, Mo., making it the first urban
winemaking facility in Missouri.
Chris worked full time winemaking, and Jennifer worked part time
in the tasting room and doing the
books.
Chris described it as a “large
small-medium” winery. They
typically carry 12 wines in 300 to

500 gallon batches. By focusing
on smaller batches — an average
batch at Les Bourgeois is anywhere from 500 to 5,000 gallons —
the couple can experiment with
different blends.
The most popular wines are
the sweet ones: the semisweet
pear, the spiced apple and strawberry vidal. But Chris’ favorite
is the dry red chambourcin. The
Wests source their fruit from local
growers across the state, including
a vineyard in Macon, an apple
orchard in Kansas City and a
blackberry farm in Kirksville.
“We’re trying to get Missouri
on the map,” Chris said. “It’s about

P H OTO BY N I C H O L AS B E N N E R

Jennifer and Chris West are training Mizzou graduate Kayla Murphy Swantz to
be the head winemaker at the Macon location.

making people realize Missouri
wine is really good wine.”
DONOR RELATIONS BENEFITS

People are taking notice. In 2008,
they partnered with Jackson
Stables to open a second location
along the Rainbow Basin trail
in Kirksville, Mo. In 2011, they
partnered with the Mark Twain
Cave Complex in Hannibal to
open Cave Hollow West Winery,
where they offer their standard
selections as well as an exclusive
Mark Twain series, including
the Mark Twain Reserve and An
Innocent Broad. They now have
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See WINE on Page 5

University of Missouri System exec meets with Faculty Council
Hank Foley, executive vice president for academic affairs, started with the UM System on Aug. 5
HANK FOLEY, executive vice
president for academic affairs
for the University of Missouri
System, was the guest at the
Faculty Council meeting Oct. 17

tion of American Universities.
Though acknowledging the
scrutiny currently on federal
dollars for university research,
Foley wants to see MU “open up

Though acknowledging
the scrutiny currently on
federal dollars for univer-

[businesses] is the best approach,”
Foley said.
One of his goals is to better
MU’s AAU ranking so the university can become “a magnet for

ings to the formal meetings to offer
background to faculty.
In other news, Dennis Miller,
associate professor of psychology, submitted an open letter to
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